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1. Introduction  

1.1 EnSoEd Project: aim, objectives and results 

 

1.2 The EnSoEd Partnership 

 

EnSoEd is aimed at supporting the initial and continuous professional development of 

teachers’ profiles in accordance with the European lifelong learning approach through the 

application of practical and innovative tools in order to promote social entrepreneurship 

education in secondary schools. 

The project will take into account identified needs & gaps related to social entrepreneurship 

education and in particular: 

-need for a practice-based approach that provides innovative resources and collaborative 

practices 

-lack of an open, inclusive and community-based approach that considers social 

entrepreneurship education to be effective only if taught into, and for the community 

-necessity of promoting and developing digital learning environment. 

 

EnSoEd partnership is an international group of schools, enterprises and educational services 

formed by six European countries, Italy, Greece, Romania, Cyprus, Netherlands and Spain. 

 

2. Analysis results of good practices and interviews 

2.1 Field research methodology and activities 

 
In the present National Report, we are going to analyze 6 good practices and 6 interviews. 

 

As regards the good practices, the ones selected were: 

 “Be a producer” - Local network for the Production and Promotion of agricultural 

products implemented with Integrated & Sustainable Management System and social 

entrepreneurship 

 Innovation and social entrepreneurship in schools – Training seminar in schools 

 Junior Achievement Greece / JA Company Program 

 Diamond Challenge Competition 2018-19 

 Educational programs Brace Social Coop in collaboration with Aflatoun 

International (especially Aflateen program) 

 Life Skills: Developing Social Entrepreneurs 
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The criteria for the selection of the above good practices were: 

1) They are implemented in Greece. 

2) They refer to young people aged between 13-18 years old. 

3) All of them aim at learning/teaching social entrepreneurship, as they intend to familiarize 

the students of secondary schools with the concept of social entrepreneurship and help 

them develop an entrepreneurial mindset and 3 of them, specifically the practices “Be a 

producer”, “Aflateen program” and “Life Skills”, aim also at supporting social 

entrepreneurship, as they intend to empower young people to become entrepreneurs. 

4) They are successful and effective, as they help young people to identify social 

entrepreneurship skills and competences. 

 

In order to choose the models of good practices, we searched and found many cases in official 

sites in the internet and tried to focus on the most successful in the area of Greece, including 

some that are also globally recognized. Thus, we wanted to highlight their significant impact and 

results in a wider level too. For example, the project “Be a producer” has been distinguished for 

the Social Cooperative Enterprise “Gi Thessalis”, that has been awarded the prize of “Green 

Social Enterprise 2014” in the Competition “Social Business Excellence Awards”. The “Junior 

Achievement Company Program” is implemented as formal type of education in secondary 

schools in global level. Also, “Life Skills” and “Aflateen program” are programs that are 

implemented not only in Greece, but also worldwide. 

 

As regards the interviewees, we selected them taking into consideration the following criteria: 

1) All of them have personal recognized experience/expertise in social entrepreneurship. 

2) Some of them work for an organization which is related to social entrepreneurship. 

In addition, we found them mainly from our network and we used 3 interview methods, phone 

call, e-mail and in person. 

 

2.2 Results of good practices collected 

 

Regarding the educational type of the collected good practices, the type of all of them is non-

formal education, except for the “Junior Achievement Greece” which type is formal education. 

We have to note, also, that although the practice “Be a producer” refers to non-formal 

education, parts of the training material and overall methodology could be transferred to formal 

education creating tools and training materials that are based on “Be a producer” approach in 

order to promote social entrepreneurship education in secondary schools. 

 

Comparing the aim of the good practices, all of them aim at learning/teaching social 

entrepreneurship and the programs “Be a producer”, “Aflateen program - Aflatoun International” 

and “Life Skills: Developing Social Entrepreneurs” aim at supporting social entrepreneurship as 

well. 

 

Below there is a description and analysis of the 6 case studies. 
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Case study 1: Be a producer - Local network for the Production and Promotion of agricultural 

products implemented with Integrated & Sustainable Management System and social 

entrepreneurship 

 

The general program idea was to activate public and private local key actors to form 

Development Partnerships, in order to create and implement tailor made Action Plans for Social 

inclusion and Employability. These Action Plans were based upon local key development areas, 

whose growth potential would be used to promote the employability of the Long Term 

Unemployed (LTUs), mainly through business creation and utilization of social 

entrepreneurship. 

The "Be a producer" project included a set of actions in the Municipalities of Larissa and Kileler 

for young unemployed people in the area of agricultural production (selected fruits, vegetables 

and herbs, by applying an Integrated Crop Management System) in order to:  

• start a social cooperative related to agricultural sector 

• gain the qualifications to benefit from other investment programmes 

• acquire skills that will meet real and identified needs of local businesses that will hire 

them. 

 

 

Case study 2: Innovation and social entrepreneurship in schools – Training seminar in schools 

 

The aim of the activities is to familiarize the students of secondary schools with the concept of 

social entrepreneurship, which is governed by the principles of the school cooperative, such as 

mutual assistance, cooperation, social responsibility, development of independent thinking and 

democratic consciousness, as well as knowledge of forms of economic activity. 

The program was developed in the framework of a group experiential activity where students 

create a student social enterprise. In this context, students share and take on "roles" to design 

and produce a product or provide services that meet established social needs, are 

environmentally friendly and distinguished by innovative features. The main objective of the 

program is to develop and enhance students’ knowledge, skills and attitudes, so that they 

become aware of their social responsibility as future professionals who have to support and 

respect the environment and social issues. 

 

 

Case study 3: Junior Achievement Greece / JA Company Program 

 

JA Company Program is the flagship program of Junior Achievement across the world. It offers 

students aged 15-18 the opportunity to learn how to move a business idea from concept to 

reality. The program provides teachers with a series of learning-by-doing business, economics 

and entrepreneurship activities, a great way to help students succeed in a global economy. 

The aim of the JA Company Program is to enable students to form their own real enterprise and 

discover first-hand how a company functions. They elect a board of directors from amongst their 
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peers, raise share capital, and market and finance a product or service of their own choice. At 

the end of the program they present a report and accounts to their shareholders. 

 

 

Case study 4: Diamond Challenge Competition 2018-19 

 

The idea is giving students the opportunity to study social problems and propose innovative 

solutions for them. The aim of the program is to provide students the opportunity to learn about 

entrepreneurship, while putting their ideas into action. The ideas of students are evaluated by 

virtual judges and some of them may find their way to be implemented in real life, if investors 

and/or other stakeholders decide to provide the necessary financing.  

 

 

Case study 5: Educational programs Brace Social Coop in collaboration with Aflatoun 

International (especially Aflateen program) 

 

Tailored for adolescence, Aflateen seeks to provide an educational experience with positive 

connotations about proper money management and social change. Its sessions incorporate 

practical activities, including savings clubs and enterprise creation. The program is designed to 

empower youth to critically question both their identities and the world around them while 

developing their financial knowledge. 

The aim of Aflateen is to increase its influence and intensify support to the network in order to 

accelerate scale-up of quality programs for children and young people. 

 

 

Case study 6: Life Skills: Developing Social Entrepreneurs 

 

The Life Skills programme, which is funded by HSBC, involved six teaching hours of workshop 

sessions, led by a specialised trainer, as well as additional support and a teachers’ manual. This 

ensures that the school continues to build on the concepts taught and teaching methods used in 

the programme. It also has been delivered in deprived areas and in schools for students with 

special needs. 

Topics covered by the programme include an introduction to the concept of social enterprise, 

studying the social, cultural and economic make up of the local area and planning a business 

model for a social enterprise. 
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Table 1.1 - Comparative Analysis – Good practices in Greece 
 
Case study Be a producer Innovation and social 

entrepreneurship in schools – 
Training seminar in schools 

Junior Achievement Greece 

Target group Young unemployed people  Students (13-18) 

 

15-18 year olds 

Actors involved VET providers, local governments, 

Municipalities, Universities, Institutes 

Schools, Ministries Schools, JA organizations, Ministries 

Methodological 

framework 

- SWOT Analysis of the regional 

characteristics and the existing farm 

structure in the agricultural area of 

Regional Unit of Larissa. 

- Development of action plan proposing 

the “Production and Promotion of 

agricultural products with Integrated and 

Sustainable Management System” as a 

key solution to sustainable Social 

Entrepreneurship & Business Start up 

creation. 

- Group experiential activity where 

students create a student social 

enterprise 

- Students share and take on "roles" to 

design and produce a product or 

provide services that meet established 

social needs, are environmentally 

friendly and distinguished by 

innovative features. 

- Implemented within the school 

program, either in the framework of 

specific school subjects or as an 

additional extra-curriculum activity. 

- Students experience running their 

own company (for one academic year). 

 

Contribution to 

social 

entrepreneurship 

education 

Identification, proper preparation, 

training, comprehensive counseling and 

support of 80 young unemployed people 

in order to support production and 

promotion of agricultural products by 

applying an Integrated Crop 

Management System, through social 

cooperatives. 

Schools have the opportunity to 

collaborate, by setting up intercultural 

student social enterprises and 

exchanging experiences and practices 

from different social environments. 

The social aspect of entrepreneurship 

is one of the themes that are 

addressed within the curriculum of the 

program and all of the student 

companies take this into account. 

Social 

entrepreneurship 

competences 

addressed 

Development of entrepreneurial 

mindset, “Sense of Initiative & 

Entrepreneurship” (ERF)  

Responsibility, planning skills, 

strategy and planning, need analysis, 

organization, team-working, 

communication, effective time 

management, decision-making, 

Creative thinking, problem solving, 

communication and presentation skills, 

confidence, teamwork, leadership, 

negotiation, decision making, setting 

goals, time management, risk 
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problem-solving skills, commitment to 

quality, responsibility of the social and 

environmental impact 

 

management, curricular or thematic 

relevance, understanding the social 

responsibility of enterprises 

Impact - Establishment of Regional Support 

Mechanisms as a series of supporting 

services to be developed and offered to 

social enterprises to disseminate and 

establish the idea of the Social Economy 

through permanent networks of 

cooperation 

- Positive impact on young people by 

allowing them to understand social 

entrepreneurship 

- Opportunity to implement broader 

educational actions to foster 

knowledge, skills and competences 

linked to innovation and 

entrepreneurship in order to link school 

and society 

- Significant improvement of students’ 

transversal competences, such as 

project management, self efficacy, 

creativity and teamwork 

- Valuable learning concerning 

communication skills, conflict solving 

and decision-making, and the value of 

hard work 

- Higher students’ school performance 

Transferability Challenges: 

-  To motivate teachers and students on 

concept of social entrepreneurship, as it 

seems to be a specific issue 

 

Solutions: 

-  The existing curriculum can be 

modified accordingly and become 

simpler than it is in order to support 

motivation and understanding 

Challenges: 

- To motivate both students  and 

teachers in order to implement these 

seminars as part of other lessons 

 

Challenges: 

- Resistance from some teachers and 

some educational authorities in terms 

of the collaboration of non-formal 

school mentors with schools.  
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Table 1.2 - Comparative Analysis – Good practices in Greece 
 
Case study Diamond Challenge Competition 

2018-19 

Aflateen program Life Skills: Developing Social 

Entrepreneurs 

Target group Students aged 15-16 years  Young people 15-19 years old 

 

Students 16-18 years old 

Actors involved Schools, social entrepreneurs, 

academics, social media, local 

governments, NGOs, policy makers 

Local organizations, international 

organizations, teacher training 

institutes, ministries 

Schools, VET institutions, Hellenic 

Ministry of Education, Research and 

Religious Affairs, private entities 

(HSBC Bank) 

Methodological 

framework 

- Students follow for free a series of 

lectures on Social Problems, Social 

Innovation and Social 

Entrepreneurship in the framework of 

Pierce Diamond Challenge Club, an 

afternoon Club, outside the usual 

school program. 

 

- Implemented through Aflatoun 

International’s bottom-up network of 

organizations interested in education: 

 Provision of technical support and 

tools to partner organizations to 

assist them in delivering life skills 

and financial education to children 

and youth. 

 Coordination and support of the 

Regional Master Trainers around 

the world to provide high quality 

training. 

 Additional technical support 

services to partners include tools 

and direct support on 

implementation; monitoring, 

evaluation, and research; and 

fundraising.  

 

- Based on the British Council’s Social 

Enterprise in Schools resource pack: 

 Provision of ideas for discussion, 

activities and a framework to help 

trainers use social entrepreneurship 

as an engaging project. 

 Identification of a set of six core skills 

which are critical to meeting the 

needs of students in the 21st century 

in a globalised economy. 

 

Contribution to 

social 

entrepreneurship 

education 

Students have studied and have 

offered a great number of solutions 

to a great number of social 

problems. 

 

Its well-researched programs have 

inspired young people to become 

entrepreneurs, continue their 

education and build sustainable 

futures. 

7,000 students had the opportunity to 

participate in a number of interactive 

workshops providing them with core 

social entrepreneurial skills. 
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Social 

entrepreneurship 

competences 

addressed 

Technical, social and communication 

skills, innovation, problem solving, self 

confidence, team spirit, ability to take 

decisions 

Cooperation skills, independence, 

financial knowledge and skills, 

Resource Management, 

entrepreneurial attitudes, Rights 

orientation 

 

Self-respect and respect for others, 

communication, social skills, social 

innovation skills 

 

Impact - Positive impact on young people by 

allowing them to understand social 

problems and social innovation 

dynamics. 

-In the long run, the purpose is to see 

these ideas implemented in the real 

world. 

- Strong impact on future orientation, 

resource management behavior, and 

both entrepreneurial attitudes and 

behaviors. 

- Positive trends regarding impact on 

gender attitudes and rights orientation. 

- Enhancing creativity and critical 

thinking 

- Allows students and educators to 

think differently, to be active listeners 

and to put things into perspective, that 

of the common good, which is 

beneficial for every member of the 

society including themselves. 

Transferability Challenges: 

- Difficult for young students to learn 

to study in depth social problems, 

give viable solutions, use social 

entrepreneurship techniques to make 

those ideas come true and 

understand clearly social innovation 

mechanisms and impact in 

connection with social needs and 

personal interference. 

- To see some of the students’ ideas 

make their impact in society in real 

terms 

 

Challenges: 

- Need more time to teach the program 

- Complexity and cultural sensitivity of 

the curriculum 

- Lack of interest of the students 

-Parent’s reluctance 

- School timetable 

 

Solutions: 

- Teachers and facilitators try to come 

up with innovative solutions to attract 

students to the program 

Challenges: 

- The scepticism of some teachers 
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Comparing the good practices above, we ended up to the following most important points: 

 

 Overall, the actors involved are schools, academics, Universities, VET providers, local 

governments, Municipalities, Ministries, local and international organizations, social 

entrepreneurs, social media, NGOs and policy makers. 

 The social entrepreneurship competences addressed that are almost common in all are 

team-working, communication, time management, decision-making, problem-solving skills 

and understanding of the social responsibility of enterprises. 

 The general impact that all of them have, is positive impact on understanding social 

entrepreneurship, strong impact on future orientation and significant improvement of 

students’ skills and competences linked to innovation and entrepreneurship. 

 The main challenge is to motivate teachers and/or students on concept of social 

entrepreneurship. 
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2.3 Results of Interviews 

 

Below we present the persons interviews in a few words. 
 

Dimitris Papalexis is the 1st Vice President of Larissa Chamber of Commerce and Industry, 
which has played a leading role in the economic life of Larissa (city in Thessaly region in 
Greece). Larissa Chamber aims to promote economic activity in the context of contributing to 
the economic and social development and facilitating the opening of new business opportunities 
for its members. 
 
Vassilis Pitsilkas is secretary in Financial Champer and self-employed consultant and trainer 
in iVET institutes. He has a a high degree of expertise regarding both methodology 
development and production of practical solutions matching specific vocational and professional 
development needs. 
 
Alexandra Emirza is the deputy director of HIGGS. She has studied Public Administration and 

holds an MSc in Health Care Policy and Management from University of Birmingham. 

Upon completion of her academic studies, she worked in private and non-profit organisations 

where she gained experience in conducting economic studies and mainly in the preparation, 

analysis and monitoring of programs funded by national and international donors. Since 2012, 

she has been a key lecturer in capacity building trainings and regularly she evaluates projects, 

since measuring social impact is a long standing goal. Being a HIGGS member she hopes to 

put her knowledge and experience to the service of all those who try to make the world better. 

 

HIGGS |Higher Incubator Giving Growth & Sustainability| is an initiative which aims to 

reinforce non-profit organizations, NGOs, operating in Greece, through educational and 

supportive programs and activities that are carried out at its premises. 

 

Dimitrios Kokkinakis is director and CoFounder of Impact Hub Athens. His experience with the 

global Impact Hub network has allowed him a profound insight of mobilizing resources and 

seizing opportunities in order to generate greater value and creative interactions among peers. 

Before relocating to Athens, Dimitris was the head of Educational Programs and the coordinator 

of the Hosting team at Impact Hub Vienna. His studies at the Department of Administrative 

Science and Technology of the Athens University of Economics & Business, taught him that 

through a creative design of systems and technology it is possible increase the efficiency of an 

organization. 

 

Impact Hub Athens is part of an International Network of social driven professionals and a 

variety of high impact creative professionals that are dedicated into prototyping the future of 

business. From social inclusion and social integration to environment and fair trade, the Impact 

Hub Athens is engaging expertise from its worldwide presence and creating a net of 

intercultural, high impact community that acts locally and internationally. 
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Vasilis Kalopisis is the manager of MYRTILLO. He is a special educator and Coordinator of 

Citizen Network Greece. 

 

MYRTILLO is a Social Cooperative Enterprise with a Special Purpose, the integration of 

vulnerable groups into the labour market. Myrtillo has been operating as a cafeteria and arts 

centre since October 2013. It is an innovative self-supporting business and training entity, where 

all employees are jointly responsible for its viability. At present (February 2017) 90% of those 

who work in Myrtillo belong to vulnerable groups (persons with disabilities). 

 

Panagiotis Fragkias is the President of NEOI ORIZONTES (New Horizons). 

 

New Horizons is a company that operates in the field of cleaning services in buildings as well 

as in the field of creation and maintenance of gardens and outdoor environments. It is a Social 

Cooperative Integration Enterprise (KOINSEP) that aims at the economic and social integration 

of people belonging to vulnerable population groups whose social and economic life is blocked 

by physical and psychological causes or by delinquent behaviour. 

 

Comparing the explanations given by each interviewee to support their choice, we ended up to 
the following metrics/results: 
 
The level of inclusion of social entrepreneurship education in Greece is very poor. Social 

entrepreneurship is not in the main educational priorities and there aren’t available official 

metrics related to its level of inclusion. Nevertheless, one of the main programs in which formal 

secondary schools have enrolled is the Junior Achievement Greece (for more details see 2.2). 

Specifically, all interviewees (6) rates Social Entrepreneurship in education as very poor or poor 

in terms of: 

 Pedagogical approach (6 answers very poor) 

 Teachers’ training (5 very poor & 1 poor) 

 Formal curriculum (5 very poor & 1 poor) 

 Resources and activities (5 very poor & 1 poor) 

 Results and impact (6 very poor) 
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Comparative frame on competences between the 6 cases  

INTO ACTION 

Larissa Chamber of 

Commerce 

V.Pitsilkas Higgs Impact Hub Athens Myrtillo Neoi orizontes 

●Management skills 

●Take risks  

 

●Building trust to 

society 

●Increasing 

communication 

channels  

●Project monitoring 

and evaluation 

 

●Taking the Initiative 

●Take risks 

●Actively look 

mentorship 

●Ask for support 

mechanisms 

●Willing to learn and 

keep learning  

●Business skills  

Marketing skills 

Communication skills 

 

●Take risks  

●Taking the Initiative 

●Time management 

●Feedback and re-

calculate the efforts  

●Organisational and 

management skills 

 

 

●Ability to take 

business risks  

●Increasing 

communication 

channels  

 

 

RESOURCES  

Larissa Chamber of 

Commerce 

V.Pitsilkas Higgs Impact Hub Athens Myrtillo Neoi orizontes 

●Experience  

●Receiving training in 

social entrepreneurship 

●Team working 

●Funding 

 

●Specific 

knowledge  

●Human resources 

able to support 

entrance in social 

market 

●Funding 

 

●Financial Literacy 

●Sales skills  

●Know yourself 

(strengths & 

weaknesses  

●Willingness to learn 

●Self Motivation  

● Experience in the 

business field  

● The strong team  

● Network. Search for 

customers, 

collaborators, partners, 

volunteers. 

●Funding 

●Positive way of 

thinking  

●Receiving training in 

social 

entrepreneurship 

●Funding 

●Skills in financial 

planning and 

management  

●Funding 
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IDEAS AND OPPORTUNITIES 

Larissa Chamber 

of Commerce 

V.Pitsilkas Higgs Impact Hub Athens Myrtillo Neoi orizontes 

●Creative thinking 

●Networking 

●Communication 

skills & Social skills 

 

●Management 

competence 

●Learning 

competence  

●Fund raising 

competence 

●Marketing 

competence  

●The ability to 

evaluate 

yourself 

 

●Vision 

●Urge to help: 

(S)he really needs 

to help others 

●Spotting 

opportunities: 

(S)he should 

actively look for 

opportunities to 

start her venture 

●Prioritise 

beneficiaries 

(instead of 

turnover) 

 

● Vast understanding of the 

market and society 

●Entrepreneurial capacity: 

A strong will and spirit. 

●Flexibility 

●Sustainable vision 

●The social entrepreneur 

needs to be market-savvy. 

Being a social entrepreneur 

is more demanding and you 

have to bear in mind that 

he/she has to give back to 

the society unlike other 

entrepreneurs. 

●Spotting opportunities: the 

opportunities tend to be so 

little so you have to be very 

careful and inventive.  

 

●Creativity 

●Vision 

●Social awareness 

 

●Communication & social 

skills  

●Motive 

●Teamwork 

 

 

From the above summarizing tables, it can be observed that all interviewees based on their experience have given several common 

answers regarding the key competences that a social entrepreneurial should pose. More precisely: 

 Into action: The ability to take risks, management and organizational skills, communication channels/ask for support 

mechanisms 

 Resources: Funding, team building/human resources, experience in the business field  

 Ideas & Opportunities: Vision, motive, social awareness, flexibility 

 

Moreover, the most important thing about the social entrepreneurship is its social aspect. The main idea is that the competences 

between an entrepreneur and a social entrepreneur are actually the same, except probably the social consciousness. 
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ACTIVITIES PROPOSED FOR SCHOOL EDUCATION SYSTEM 

Larissa Chamber 

of Commerce 

V.Pitsilkas Higgs Impact Hub Athens Myrtillo Neoi orizontes 

● Workshops 

related to social 

entrepreneurship  

●Organisation of 

awareness 

campaigns about 

social 

entrepreneurship 

●Site visits to 

existing and 

successful social 

enterprises 

 

●Raising 

awareness 

activities 

●Training of 

educators/trainers 

and young people 

on basic rules and 

principles of 

social 

entrepreneurship 

●Specific lessons 

in schools and 

VET institutes 

● Seminars  

●Training the 

teachers so that 

they can 

incorporate Social 

Entrepreneurship 

into everyday 

school activities. 

● Project Based 

Learning (PBL) 

●The school 

education system 

give opportunities 

and ideas about 

projects  

●The social 

entrepreneurship must be 

included in the school 

curriculum. 

● Project Based Learning 

(PBL) 

●Create opportunities for 

students to become aware 

of issues that move them 

and on which they want to 

take action. 

 

●By educational 

activities which 

cultivate collaboration, 

creative thinking and 

effectiveness 

●By organising on - 

site where students 

will have the 

opportunity to have a 

first hand experience.  

 

● Children and youths 

should be encouraged, 

motivated and supported to 

enlarge their competencies 

(workshops, educational 

games) 

 

 

Comparing the interviewees’ answers, the necessity of including social entrepreneurship in the school curriculum and the proper 

teacher training is obvious. In addition, they agreed that youths should be encouraged and motivated to enlarge their competencies 

through workshops, educational games and seminars. Another important concrete action should be the organisation of site visits to 

social enterprises, where students will have the opportunity to have a first hand experience. 

 

Furthermore, the idea of Project Based Learning (PBL) is a constructive approach in implementing social entrepreneurship. Initially, 

students under the school instructions should try to list all the social issues that may concern them. Secondly, they should make 

suggestions of their involvement. Lastly, it is a good practice to evaluate their own ideas. Before starting working on a social issue, 

they must be given examples and good practices and eventually experience social entrepreneurship. In that way, students will gain a 

better understanding and more in depth knowledge about the project and they will improve their skills as well. 
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3. Conclusions and recommendations 

 

The economic crisis, which struck Greece in 2008, has created an unstable financial 

environment that led among others to the rise of unemployment. High youth unemployment is a 

major factor that is challenging the education and training policies in the country. The concept of 

social entrepreneurship was rather new as the main Law regarding social enterprises is 

described within Law 4019/2011 (Government Gazette 216 Α/30-9-2011), titled “Social 

Economy and Social Entrepreneurship and other provisions”.  It includes the requirements and 

overall framework for social enterprises with the obligation to register under the Ministry of 

Employment and Social Security in order to monitor all social legal entities activating in the field 

of social economy and entrepreneurship.  

Moreover, another important regulation paper, is the Freelancer’s Social Security Organisation’s 

Newsletter No.49/16-10-12 titled: “Revoke of Newsletter No.20/12 for the part that related to 

Social Cooperative Enterprises (Koin.S.Ep) 

 

The purpose of a Social Cooperative Enterprise can be one of the following three categories:  

a. Social Cooperative Enterprises aiming to economic and social inclusion of people 

belonging to vulnerable groups. 

b. Social Cooperative Enterprise aiming to provide social care 

c. Social Cooperative Enterprise with a collective or productive purpose 

 

 

Collected Results 

 

As regards the good practices, they are considered in such way due to their effective operation 

and activation in the field of social economy and their social impact. Moreover, other social 

enterprises can benefit by following their approach. In addition, site visits to successful social 

businesses could be organized where students will have the opportunity to have a first hand 

experience. 

Based on the interviews undertaken for this study, Social Entrepreneurship in education can be 

considered as very poor.  It is obvious the necessity of including social entrepreneurship in the 

school curriculum. Additionally, students should be encouraged and motivated to enlarge their 

competencies through workshops, educational games, seminars. Therefore, the proper teacher 

training would be the key success factor. Teacher training should give courage to teachers so 

as to enhance students the value of social entrepreneurship which in turn adds value to 

common, profit oriented businesses. Such trainings should attempt at bridging the gap between 

the labour market and schools. 

 

Recommendations at National Level: 

 

National, regional and local authorities should promote and finance specific training courses for 

social entrepreneurs and social enterprises managers addressed both at young people willing to 
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set up or to join a social enterprise and to workers willing to improve and update their skills. 

Training on social entrepreneurship should regard school secondary education, vocational 

training and university education. In general terms, institutions and stakeholders should promote 

the social entrepreneurship. 

  

Given the variety of training providers in the sector, the establishment of a European network of 

social enterprise training providers would greatly benefit the sector. Such network should be 

able to facilitate the exchange of good practices among different Member States. The European 

Union is supporting, by specific common principles and tools (in particular, European 

Qualification Framework - EQF, European Credit System for Vocational Education and Training 

- ECVET, European Credit Transfer and Accumulation System - ECTS and Europass). 

 

 

Almost all the interviewees have expressed their interest to participate: 

 into focus for the validation of the EnSoEd Competences 

 in organizing a ‘virtual trip’ in their enterprise  

 in implementing a ‘FabLab’ on specific topics  

 

Mr. Kalopisis (Myrtillo) expressed his interest only to participate in organizing a ‘virtual trip’ in his 

enterprise for didactical purpose. 

 

Mr. Fragkias (Neoi Orizontes) expressed his interest to participate: 

1. in organizing a ‘virtual trip’ in his enterprise for didactical purpose 

2. in implementing a ‘FabLab’ on specific topics related to social enterprises for didactical 

purpose 

 

 


